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An overview of the motives and migratory behavior of theater festival visitors:

Aiming to expand the range of visits within the venue

NAOI Taketo KUWAHARA Hiroshi NOZU Naoki KAWAMURA Tatsuya

Abstract

This paper aims to identify existing knowledge about the motives of visitors to theater festivals
and their migratory behavior within the venue and to suggest directions of future research. The fringe
program of the Toyooka Arts Festival, which is the subject of this research note, has the potential to
expand the variety of works and attract the audience to various places. Meanwhile, past studies of
visitors to art festivals have not touched on their migratory motives, let alone their motives to appreciate
performances such as fringes in public places. From the above observations, it became clear that it
is necessary to elucidate the relationship between visitors’ motives, their migratory behavior, and the

characteristics of venues through exploratory research.
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